Rubric for E/M 260 Marketing Presentations
v. 11.30.09
	Headings: 

	What is required here:
	Up to:
	Points earned:

	1. Introduction
	Introduction to importance of Marketing Topic
Reason for group selecting topic


	20 pts
	

	2. Cognitive Applications
	Identified relationship of Marketing Principles to group topic area.  Such as:

Relationship to 4 P’s, SWOTs Analysis, 
Marketing Philosophy, Economic Theory, 
Case Study, etc.
	40 pts
	

	3. Synthesis
	Demonstration of Marketing Theory & Application.  Such as:

Presentation of Supportive, Alternative, Oppositional or Additional information that adds to the existing marketing body of knowledge, etc
	30  pts
	

	4. Presentational Style 
	Use of techniques to convey “process & product” of marketing ideas.

Grasp of concepts and ability to handle questions.

Entertainment points – ability to ‘engage’ the class.
	5
 pts
	

	5. Impact Effect
	The holistic effect of the group presentation including:

Overall length

Organization of ideas

Flow

Involvement of entire group members 


	5    pts
	

	Total possible points for this assignment = 100 
	100 pts
	= /100

	
	Total points earned for this assignment =
	. 


This rubric should not be considered a ‘cookie cutter’ for presentation.  Unique, innovative and thought provoking presentations will be rewarded, too.
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